American Global Logistics Named One of
2017’s Best and Brightest Companies to Work for in the Nation®
12.19.17—Atlanta, Ga.: American Global Logistics (AGL) announced today that it has been
named one of “2017’s Best and Brightest Companies to Work for in the Nation®” by the
National Association of Business Resources. The Best and Brightest Companies to Work For®
program recognizes companies that deliver “exceptional human resource practices and an
impressive commitment to their employees.”
Based in Atlanta, American Global Logistics is one of the fastest-growing and most respected
international supply chain and logistics solutions companies in the world. AGL’s technology
solutions extend beyond the walls of ocean, air, and domestic transportation services for
customers across the globe.
“This great honor validates the culture of teamwork and innovation that we’ve endeavored to
build at American Global Logistics,” said Jon Slangerup, Chairman and CEO, American Global
Logistics. “We believe in a culture where all employees are empowered to continuously
improve their knowledge and skillsets as we work together to provide powerful, purpose-built
solutions for our customers.”
In August, AGL was named one of Inc. Magazine’s Best Workplaces for 2017, the publication’s
second annual ranking in the fast-growing private company sector. In 2016, AGL was named
one of the country’s Top 50 “Great Places to Work” by Fortune in 2016.
The Best and Brightest Companies to Work For® competition identifies and honors companies
that deliver exceptional human resource practices and an impressive commitment to their
employees. Organizations are assessed based on categories such as communication, work-life
balance, employee education, diversity, recognition, retention and more.
About American Global Logistics
Founded in 2007, American Global Logistics is a specialized supply chain software and services
company that provides end-to-end multi-modal transportation solutions, customs brokerage,
compliance consultation, carrier allocation management, warehousing, distribution, and
advanced purchase order management to select customers. Its proprietary cloud-based
technology provides real-time shipment visibility and forecasting and an accountability-based
customer service model allow customers to deliver a consistent experience to their end-users.
AGL’s client base represents a broad range of industries including automotive, food, household
goods and furniture, and represents some of the US’s largest importers and exporters.
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