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Overall supply chain and logistics tech spending will rise to a whopping $87.8 billion over the next 

three years. That’s according to new research from Logistics Trends & Insights and American 

Global Logistics (AGL). The study results show that U.S. companies will spend more than $2.5 

billion in disruptive logistics and supply chain technologies by 2022. The report, “Supply Chain 

Technology Investment Outlook,” explores the rapid growth in supply chain IT investment and 

which technologies are likely to take the lead in the next five years.

“It’s an interesting time,” Jon Slangerup, chairman and CEO of AGL, tells FreightWaves. “Bottom 

line is this is long overdue renaissance with advance technologies in this industry. I don’t view it 

as disruptive so much as an enabler to allow companies to approach logistics in a whole new way. 

It could be disruptive like with what say Walmart is doing to capture as much data as possible. The 

rest of the industry hasn’t had good analytics and the industry is probably a little confused about 

what to do and how to get there.”

“Since the last major supply chain investment cycle, technologies like artificial intelligence, 

connected devices, sensors, cloud computing, cybersecurity, and distributed systems are 

transforming the technology landscape,” says Slangerup. “The next wave of supply chain 

innovation will focus on weaving these technologies together to make global supply chains more 

efficient, more resilient, more transparent, and less costly. While figuring that out will take time, we 

think this is the most promising investment opportunity of the next two to three decades.”

As supply chain startups continue to develop innovative tools to serve customers, that innovation 

is fueled by the venture capital that continues to pour into the sector. Between 2012 and 2017, 

supply chain and logistics technology firms received more than $8.4 billion in investments and the 

average total venture capital investment was about $17 million. Many of these investments are in 

tools that didn’t exist during previous investment cycles. In particular, startups are focusing on 

applications that sit atop or alongside established enterprise software, whether it’s AI, blockchain 

or machine learning tools.

Search

S U B S C R I B E

FREIGHT.TECH 25 WINNERS

FREIGHT.TECH 100

THE DAILY INFOGRAPHIC

INTERESTED IN BENCHMARKING YOUR TRUCKLOAD FLEET

AGAINST THE TOP PERFORMERS? WE HAVE PARTNERED

WITH THE TRUCKLOAD CARRIERS ASSOCIATION TO

PROVIDE OVER 30 DIFFERENT FLEET BENCHMARK DATA

POINTS FROM THE TOP PERFORMING FLEETS IN TCA’S TPP

PROGRAM.

https://www.freightwaves.com/sonar/
http://www.bita.studio/
https://www.freightwaves.com/freight-futures/
https://www.freightwaves.com/company-postings/
https://www.freightwaves.com/
https://www.freightwaves.com/news/technology/agl-ceo-visibility-next-years-goal-adaptability
https://www.freightwaves.com/news/technology/agl-ceo-visibility-next-years-goal-adaptability
https://www.freightwaves.com/news/?author=5a69fa375e0ed85834868e75
https://americangloballogistics.com/landing/supply-chain-technology-outlook/
https://americangloballogistics.com/landing/supply-chain-technology-outlook/
https://americangloballogistics.com/landing/supply-chain-technology-outlook/
https://www.freightwaves.com/subscribe-1
https://www.freightwaves.com/freighttech-25-winners
https://www.freightwaves.com/freighttech-100-companies
https://www.freightwaves.com/sonar
https://www.freightwaves.com/infographics
https://www.freightwaves.com/infographics
https://www.freightwaves.com/news/releasenotes-freightwaves-releases-asset-basedbenchmarking-data-and-weather-map


11/26/2018 AGL CEO: visibility next year’s goal, adaptability and automation three-year outlook — FreightWaves

https://www.freightwaves.com/news/technology/agl-ceo-visibility-next-years-goal-adaptability 2/4

LEARN MORE TODAY

“U.S. logistics costs have increased at a five-year compound annual growth rate (CAGR) of 3.2 

percent. Projecting this same five-year CAGR, the estimated $75 billion in total logistics IT 

spending in 2017 increases to $87.8 billion in 2022,” said Cathy Morrow Roberson, Founder and 

Head Analyst, Logistics Trends & Insights. “The estimated $2.23 billion in disruptive logistics 

technology spending in 2017 will rise to $2.63 billion in 2022. It’s important to note, however, that 

technologies considered disruptive today may no longer be disruptive in 2022, which means 

those investments will be part of total logistics IT spending instead.”

“From my perspective I look at it from a much longer lens than a lot of others. I can’t help it. When 

I grew up in logistics from the 70s through the 2000s at FedEx (NYSE: FDX) it paled in comparison 

to what the advances have happened. FedEx was pioneering custodial end-to-end solutions in 

the 80s,” says Slangerup. “I was always so puzzled in 2013, 2014, 2015. I was stunned at the lack 

of technology and visibility. The lack of applications. Truly the ineffiency. I view it as a highly 

disparate of siloed entities running the supply chain, particularly in the marine space, maybe less 

so in the air.” 

Slangerup sees all the buzz around AI and autonomous and machine learning, and all of that is 

real and coming, however, that’s not going to be the focus of 2019. “The focus is visibility,” he 

says. “Is the product really there and can you really analyze the efficiency of moving goods 

through the supply chain. Eventually analytics will move into predictive analytics, and move away 

from some of the rote kind of work and eliminate the paper and allow people to be more 

proactive at the various points in the supply chain. What problem am I solving today that I couldn’t 

solve yesterday? The folks we deal with are looking for simplicity. They’re looking for clarity. 

They’re looking for efficiency and saving money.” 

“We’ve taken a learning process with our customers,” he says. “We sit them down and walk them 

through a workflow analysis. We literally map their supply chain end-to-end. Sitting down with the 

people who make it happen for hours and really helping them map. Once mapped where all the 

failure points are and how you can improve each of those points on a priority basis. When we 

don’t have a solution with our own proprietary software, we go out and find it for them.”

The idea is making visibility on a granular basis so everyone in the supply chain can do their job 

more effectively. “Ideally, the tech is going to take us to a place of predictive capabilities. Like 

knowing if we have a chassis shortage, we can plan for that and manage the expectations. It’s a 

wild world. I’m looking out at our room of operators in Virginia. This is what they do day in and day 

out managing all the operations of this crazy world we’re living in,” says Slangerup.
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“Eventually analytics will move into predictive analytics, and move away from some of

the rote kind of work and eliminate the paper and allow people to be more proactive at

the various points in the supply chain.”

It’s also about creating adaptive technology suited to each customer’s needs rather than a one-

size-fits all approach. Also, interestingly enough, Slangerup sees automation as creating 

opportunities for a more human-centric approach to customer relations.

“We serve both large and mid-size companies. The larger companies tend to use us a 4PL where 

they really want a common, enterprise system that optimizes the supply chain. On the 3PL side 

the smaller companies don’t have the resources or desire to manage the operations. Their core 

competency is managing their single customer or whatever,” he says.

“We have both logistics specialists that we call our operators that are dedicated to a customer. 

When we onboard a customer we do the mapping but they are assigned a human being, a 
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logistics specialist or manager. They become a 24-hour, one-stop-shop, person. Over the life of 

that relationship it’s almost as if they’re an employee of that customer. A common theme is that 

these individuals are what are relied time and again. A year ago maybe two-thirds of an operator’s 

time was spent gathering data from origin to destination through the various stages, then populate 

a field of information to the customer as to the progress of their shipment. If there was a failure 

they spent the rest of their time reporting to them. Today, all of that is automated. All of that data 

capture. It’s amazing. Our operators now get to spend their time on a much higher quality basis. I 

call it analytics. Actually being able to think about how to help solve the customer’s problems. All 

of that customer experience is enhanced by automation. It allows our company to scale without 

adding people—from the selfish side,” says Slangerup.

“The same thing occurs externally,” he adds. “We have built purpose-built supply chain. No one’s 

supply chain is identical (rarely). So when we build out whatever applications they want we build it 

out for them—it’s their workflows, not ours. We adapt to their workflows and supply chains to 

theirs. It’s agile and friendly and works for everyone. The winners in the future are going to be the 

companies that are adaptive in nature like ours. Rather than a cookie cutter trying to make 

everyone adapt to their technology.”

Follow

WA N T  M O R E  C O N T E N T  L I K E  T H I S ?  C L I C K  H E R E  TO  S U B S C R I B E

Featured

GM lays off thousands of
workers, five plants up for
closure

The move amounts to 14,700 

factory and white-collar 

workers in North America. 

Five plants are up for 

possible closure.

Today's Pickup: Shopping
season off to good start as
U.S. consumers look to
spend

Detroit tops list of places for 

online retail start-ups; climate 

change seen having a major 

impact on U.S. infrastructure.

Tune in tomorrow for the
November Market Update

Tomorrow from 2 to 3 p.m. 

FreightWaves CEO Craig 

Fuller and Chief Economics 

Ibrahiim Bayaan will present 

our November Market 

Update: What the Data is 

Telling Us About the Freight 

Market. The webinar is 

sponsored by Convoy.

AGL CEO: visibility next
year’s goal, adaptability and
automation three-year
outlook

The next wave of supply 

chain innovation will focus on 

weaving technologies 

together to make global 

supply chains more efficient, 

resilient, transparent, and 

less costly.

Nov 26, 2018 Nov 26, 2018

Nov 26, 2018 Nov 26, 2018

 Comment 0 Likes Share

Newest First

Preview  POST COMMENT…

Embed View on Twitter

Tweets by  @FreightWaves

Detroit tops list of places for online retail start-
ups, climate change seen having a major 
impact on U.S. infrastructure, and more in 
Today's Pickup.bit.ly/2AoTjjh

FreightWaves
@FreightWaves

Today's Pickup: Shopping season off …
www freightwaves com

Freight and Trucking News RSS

The #1 Source for Navigating the Freight Markets 
 
© 2018, FreightWaves, All Rights Reserved

Lik h b hi i lif i l f

Unsubscribe

Privacy Policy     

Terms of Service

Si M

About FreightWaves

Our Story

Meet the Editorial Team

Edi i l C d f C d



https://www.freightwaves.com/news/tune-in-tomorrow-for-the-november-market-update
https://www.freightwaves.com/news/technology/freighttech-25-supply-chain-visibility-and-predictive-freight-analytics-propel-fourkites-to-7
http://www.facebook.com/freightwaves
http://twitter.com/intent/follow?source=followbutton&variant=1.0&screen_name=freightwaves
https://plus.google.com/freightwaves
http://www.linkedin.com/company/freightwaves
https://www.freightwaves.com/subscribe-1
https://www.freightwaves.com/news/gm-lays-off-thousands-of-workers-five-plants-up-for-closure
https://www.freightwaves.com/news/todays-pickup-holiday-sales-kickoff
https://www.freightwaves.com/news/tune-in-tomorrow-for-the-november-market-update
https://www.freightwaves.com/news/technology/agl-ceo-visibility-next-years-goal-adaptability
https://www.freightwaves.com/news/gm-lays-off-thousands-of-workers-five-plants-up-for-closure
https://www.freightwaves.com/news/todays-pickup-holiday-sales-kickoff
https://www.freightwaves.com/news/tune-in-tomorrow-for-the-november-market-update
https://www.freightwaves.com/news/technology/agl-ceo-visibility-next-years-goal-adaptability
https://publish.twitter.com/?url=https%3A%2F%2Ftwitter.com%2FFreightWaves
https://twitter.com/FreightWaves
https://twitter.com/FreightWaves
https://support.twitter.com/articles/20175256
https://t.co/XJTCur4yx6
https://twitter.com/FreightWaves
https://twitter.com/FreightWaves
https://t.co/EQbgBJTFUd
http://feeds.feedburner.com/Freightwaves
https://www.freightwaves.com/unsubscribe
https://www.freightwaves.com/privacy-policy
https://www.freightwaves.com/terms-of-use
http://freightwaves.com/sitemap.xml
https://www.freightwaves.com/about-1
https://www.freightwaves.com/our-story
https://www.freightwaves.com/editorial-team
https://www.freightwaves.com/editorial-code-of-conduct

